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<<Total Sales>> 

May sales results totaled 1,438,744 thousand yen, up 15.3% yoy and up 48.9% from the previous two years. 

 

<<KeePer LABO Operation Segment (B-to-C)>> 

On May 13, KeePer LABO's first Ariake branch opened in the form of a shop-in-shop at the Toyota Mobility Tokyo Corporation Ariake 

Branch/Lexus Ariake, which is a joint store of "Toyota" and "Lexus" and operates independently in the car dealership building.  

Yesterday, on the 31st of May, we opened our first directly operated store in Shikoku, the Matsuyama Inter Store, marking the 

milestone of 100 directly operated stores. 

 

In May, sales at all 100 directly managed stores (Itabashi store is temporarily closed) increased 13.6% to 823,818 thousand yen 

compared to 92 directly managed stores in the same month last year, and sales at 92 existing stores increased 7.5% to 780,073 

thousand yen compared to the same month last year. Although the growth seems slow since May last year was very strong with an 

overall increase of 30.3%, the results were approximately 1.5 times that of the previous two years. 

 

Kanto, Kansai and west of Kansai are performing well. 

The TV commercials that started in April are starting to have an effect, and the number of new customers is increasing. As a result, 

demand for "Fresh KeePer" and "ECO Plus Diamond KeePer," which are coatings with high self-cleaning effects, has increased, and 

the number of vehicles being installed has been increasing. 

 

Meanwhile, the central part of the country looks sluggish... 



This year, due in part to bad weather on each weekend, the number of visits decreased by approximately 14%. However, as in the 

Kanto region and west of the Kansai region, customers' needs for stain resistance were high, and demand for high performance 

coatings, especially those of the Diamond KeePer series and above, was especially high. 

 

Number of units of each KeePer coating applied 

EX KeePer continued to see the highest growth among all the KeePer coatings, with 952 units (up 42%) being applied to new cars, 

while the Diamond KeePer series, which includes ECO Plus Diamond KeePer, saw an increase in the number of new cars being applied, 

especially among those who have decided not to replace their cars with new ones, as well as among those who have purchased 

used cars. The number of new cars in the Diamond KeePers series, with the addition of ECO Plus Diamond KeePers, increased to 

3,708 units (up 23%), especially among those who have decided not to buy a new car but to refresh their current car or those who 

have purchased a used car. The number of Crystal KeePers was 4,898 (down 17%), while the number of Fresh KeePers, which are 

the same durability type, was 6,678 (up 13%), showing the effect of the TV commercial that started in April. The number of 

maintenance services for each type of KeePer coating was up 2%, almost flat compared to the number of visits to our dealerships. 

As a result of the above, while the number of car wash visits remained almost unchanged from the previous year, up 1% due to the 

poor weather, the average unit price was 15,440 yen/unit (up 12.1% from the previous year) due to high demand for high-

performance coatings, especially EX KeePer. 

 

<<KeePer Products Related Segment (B-to-B)>> 

In May, sales of the KeePer Products and Related Businesses increased 17.8% to 614,926 thousand yen. Compared to the previous 

two years, sales were up approximately 1.5 times, as was the case in the LABO operation business. 

The reason for the strong performance is that the number of "Fresh KeePers" installed at KeePers Pro Shops has continued to 

increase significantly, due in part to the effect of the commercials that began in April. 

In addition, with promotions aimed at women, the message of "Effortless Clean" is beginning to reach female customers, and the 



number of installations for female customers is steadily increasing. 

And the number of participants in the qualifying contest for the 2023 KeePer Technology Contest has also increased significantly, 

leading to an increase in the number of installations spurred further by the use of the polished "Fresh KeePer" technology. 

With the rainy season coming, Fresh KeePer, which "makes the car look as clean as if it had been washed when it rains," is likely to 

come into its own even more. 

 

In the new car market, KeePer is steadily taking root, and the number of vehicles installed is increasing. In particular, "EX KeePer" 

and "Eco Diamond," which were launched for Honda dealers. 

Although it has only been on the market for a short period of time, deliveries of the new product are proceeding smoothly. The 

product has been well received by dealers due to its product power and high recognition, and we can expect a large increase in the 

number of units installed in the future. 

We will continue to focus on improving coating profitability at new car dealerships of "Toyota" and "SUBARU" that have introduced 

KeePer, as well as promote new introduction activities. 
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